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“Create a 7-day LinkedIn content plan for :dblww J8g 8393> dislwe zudl :uwid] asu
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Interview me about my career, experience, strongest opinions, turning points, failures, wins, and

measurable results. Ask one question at a time. Build a Story Bank that the LinkedIn skills can reuse
so future posts are based on my real experiences, not generic Al examples.
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F1 Platform Risk Anaphora F2 R.I.P. Category Obituary

F3 Year-over-Year Pivot F4 Time-Anchor Confession

F5 Self-Proving Meta F6 Comment-Gate Lead Magnet

F7 Odd-Precision Money Ledger F8 Paid-vs-Free Reversal

F9 Curiosity-Gap Teaser F10 Contrarian + Historical Receipts
F11 Emotional Cold-Open F12 Permission Slip

F13 Bait-and-Switch Reversal F14 Named Gratitude / Tribute

F15 Explain-to-Kids Simplification F16 Status-Strip Humility

F17 Controlled A/B Anecdote F18 False-Binary Dissolve
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Create a 7-day LinkedIn content plan for me. My role is [ROLE]. My target audience is [AUDIENCE]. My
goal is [GOAL]. Use my Story Bank. For each day give me: topic, post format, hook formula, core story

or proof, CTA, suggested posting time, and 3 people or account types | should engage with.

Topic .1 Hook .2
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Optimize my LinkedIn profile for inbound opportunities. Rewrite my Headline, About, Featured section

recommendations, and Experience. Keep every claim grounded in my real background and Story
Bank. Do not invent metrics. My target audience is [AUDIENCE]. My goal is [GOAL].
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Draft a thoughtful LinkedIn comment on this post. Add a useful perspective from my experience,
avoid praise-only language, keep it natural, and do not turn it into a sales pitch: [PASTE POST]

Review the comments under my post. Prioritize meaningful questions, prospects, peers, and
substantive replies. Draft concise responses in my voice. Ignore low-value noise.
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Audit this LinkedIn post before | publish it. Check the hook, clarity, specificity, Al-sounding patterns,
unnecessary jargon, repetitive structures, and anything that could feel spammy. Then rewrite only

what needs fixing while preserving my voice: [PASTE DRAFT]
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Analyze this LinkedIn post. Identify the hook formula and explain why the opening works. Then give

me a blank template using the same structure, without copying the original wording: [POST OR URL]

Repurposer
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Turn this content into a native LinkedIn post. Use my Story Bank and voice. Create a new LinkedIn-

first hook, keep the core insight, remove platform-specific filler, and make the post stand on its own:
[PASTE TRANSCRIPT / BLOG / THREAD]

.Repurpose - Humanize - Audit - Review manually - Publish :Workflow Jasi
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Reprice the category - Content-to-pipeline - Audience of one - Scarce-shots math - Unglamorous bet -
Limit of delegation - Designed serendipity - Evasive-sentence test - Delegation line - Learning gate

Build me a founder LinkedIn plan. Optimize for trust with a small number of high-value readers, not

vanity impressions. Use my Story Bank. Give me 7 posts across conviction, building in public, the

math, and proof.
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Write me a LinkedIn post about [TOPIC]. Use my Story Bank, give me 3 hook options from different
formulas, then draft the strongest version in my voice.

Create a 7-day Linkedln content plan for [AUDIENCE]. My goal is [GOAL]. Include topic, hook formula,
proof/story, format, CTA, posting time, and engagement target for each day.

Optimize my LinkedIn profile for inbound leads in [INDUSTRY]. Rewrite my headline and About
section, recommend what to feature, and improve my Experience section without inventing results.

Audit and humanize this draft. Keep the insight and my tone, remove Al-sounding patterns, tighten

the hook, and flag anything that feels spammy: [DRAFT]

Repurpose this video transcript into 3 different LinkedIn posts: one story-led, one contrarian, and one
evidence-led. Each must stand alone: [TRANSCRIPT]
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github.com/sergebulaev/linkedin-skills :Repository

:Install in Claude Code

/plugin marketplace add sergebulaev/linkedin-skills
/plugin install linkedin-skills@linkedin-skills

Interviewer — Story Bank — Content Planner - Post Writer » Humanizer - Audit :dla Juasi
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